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I. Abstract body 

The competitiveness of a destination reflects the way of acting of that "destination", 
that is to say in the way that it manages its attractiveness and tries with its image to 
influence the behaviour of the tourist. There are factors that directly and indirectly 
influence these criteria. which contribute to the levels of competitiveness, among 
which we can mention: country brand, marketing strategy, types of cars, norms and 
laws both the tax and legislative, the sectors involved and their contribution to this 
process, the positioning and image of the destination, the technology, perception and 
attitude of the communities that receive tourism, including citizens, clusters, tourism 
poles, hospital management, security levels, corruption, among others, which leads to 
the following questions: Do you have the Dominican Republic, which allows you to 
position the country brand?

The reasons that suggest the present project are several; in the first place there is a 
reason of practical nature, which they have recommended to establish clear limits to 
the extension of this study. Second, we must highlight the most relevant criteria that 
add to the development of the country as a destination and without a doubt the most 
important one, is that the perspective of the thesis is focused on the assessment of the 
impact of the activity on the process of the same.

This current research is justified by the contributions that must directly and indirectly 
influence these principles, which affect the levels of competitiveness, such as: country 
brand, marketing strategy and types of cars. A travel agency is a company associated 
with tourism, whose job is the intermediation, organization and realization of projects, 
plans and itineraries, development and sale of tourism products among its customers 
and certain travel providers, such as: carriers (airlines, cruises), accommodation 
service (hotels), with the aim of making tourist goods and services available to those 
who wish and can use them.



If a travel agency were to be built in Puerto Plata, 100% of the visitors to the province 
would use the services of that province.
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