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I. Abstract Body (up to 250 words)
The free flow of information in contemporary  societies has greatly        enhanced connectivity and facilitated globalization. This has brought about the homogenization of culture in Africa and elsewhere.   Although there have been a great deal of discussion about  globalization of the media industry and its social and economic implications, most research on the subject has  tended to focus on macroeconomic and policy issue. (1) Studies have shown that media have long term effect on society, influencing such things as values, language and behavior.  
The broad research framework for digital media has ranged from socio-cultural theories to Internet use –and-effect research and the ways the characteristics of the medium and its interactivity affect our relations with its content. As media companies explore the market for their products, there are concerns that cultures will become increasingly homogenized and local cultural values will be lost. Most vulnerable to such influences of global media are members of ethnic or language groups.( 1) African countries are no exception in this global process as TV satellite and digital technologies erode cultural values. The consequences of this, is the rise of a globalized media culture which incorporates the values of western capitalism, individualism and consumerism. (2) 
Merkovity has observed that Social Networking Sites (SNS) have come to occupy a central place in the everyday socializing of millions of users around the world and the homogenizing effect of social media is both capital as well as social. (3 
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