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Abstract
Mass media play a major role in connecting individuals and supplying them with the news. The most important three roles that mass media used to play were to inform, educate and influence opinions. These were the typical features of traditional media. Nowadays, this is being challenged by a new approach; digitalization, which has introduced new horizons changing the recipients’ attitudes. Press, radio, and television were the main sources of getting the news. However, with the eve of 1998, the Internet emerged to take a new role as a news medium, turning our contemporary world into a small globalized village linking the far east to the far west and the north pole to the south pole. The extensive use of smart phones and similar devices satisfy the recipients greed to news. However, one big problem with this new approach is the weak censorship on news compared to iron-fist censorship applied to traditional media. Moreover, the Internet has clearly affected traditional media especially with the emergence of social media where each and every individual can easily be the source of the news not just a recipient of it. One crystal-clear example is the recent New Zealand attack, where the perpetrator was not only part of the incident but the main source of the story with his live stream video on social media.
One important question to be asked, can news presented on social media be trusted? Is it credible? This paper will investigate in more details how the Internet affected traditional media showing the pros and cons of this digital age we live in; and its impact on recipients of different ages and categories. The methods of data collection will include surveys, focus groups with individuals sharing their opinions on this topic. Demographically, the target audience will be from the age 20 to 50 years old. A case study will be conducted to observe the behavior and participation of the audience using both traditional and digital media.    
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