How Innovative People and Brands Can Ride The Wave of Impact Innovation And Change The World At Scale

More and more, brands and consumers are looking to make an impact in the world at scale. So they're looking for nonprofit partners who are innovative and impactful – but feeling stymied by organizations that instead feel inefficient and ineffective. 
 
Greg is here to tell you that a wave of impact innovation is building that is making it possible for any individual or company to do more good in the world than ever before. He invites you to join him in letting go of certain assumptions you might have about the “nonprofit sector”, and consider the ways in which you or your company can ride the wave of impact innovation in the burgeoning “for-impact” sector. 
 
He runs an organization called CoachArt, which serves as a case study of this new wave. Their mission is one that people might not typically associate with innovation – providing arts and athletics to kids fighting serious illnesses. CoachArt’s story, however, is all about innovating to achieve high growth through the use of automation, algorithms and their proprietary app “CoachArt Connect”. When the pandemic hit, CoachArt accelerated rather than decelerated their growth, and used virtual engagement tools to scale their programs nationwide. 
 
Greg hopes you come away from the conversation with a transformed idea of the amount of positive impact any person or brand is capable of creating with time, talent, and treasure. After all, the first step in innovation is to see things not as they are, but as they could be…
 
Key takeaways/ audience will learn:
· Adopting a different mindset about the amount of positive impact that any individual or brand can create in the world
· A new way of thinking about how to use time, talent, and treasure to make the world a better place
· CoachArt’s journey to be the most innovative organization serving kids affected by serious illness nationwide

Greg Harrell-Edge is the Executive Director of the tech-enabled nonprofit CoachArt. A second-generation nonprofit fundraiser from Virginia, he was previously the Development Director of Friends of the Urban Forest in San Francisco, and has consulted for nonprofits in the arts, environment, LGBT and education sectors to optimize their online fundraising. Prior to his nonprofit work, Greg served on the staff of Barack Obama’s 2008 presidential campaign and created monologue content for seasons 3 through 6 of Jimmy Kimmel Live. Greg was also a walk-on member of the basketball team at the University of Virginia, where he earned a degree in Politics.
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