Business Consulting in Small Enterprises: The Role of Small Business Owners' Perceptions and Learning Styles in Using Business Consulting Services

Small businesses have a key role in the United States economy, which includes 99.9% of U.S. businesses and 47.8% of nationwide employees. The rate of success among small enterprises, however, is too low, especially in large cities, such as Los Angeles. Based on statistics from the Small Business Administration (SBA), which is a U.S. government agency, a third of new small companies could survive perhaps only ten years. That problem provides a terrific opportunity for management consulting firms that could be so effective in helping small companies in different areas, such as marketing, human resources, and business operations. However, most small business companies are hesitating in getting advice from business consultants.
This session presents information on a study which determined the role of small business owners’ perceptions regarding business consulting services and their learning styles in using business consulting advice by analyzing eighteen small businesses in different industries such as food, health care, construction, accounting services, real estate, and manufacturing in Los Angeles, California. 
[bookmark: _Hlk31354994]This presentation should be helpful for both small business owners and business consultants in learning more about some of the barriers in applying business consulting services in small companies and how to overcome them. 



