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Abstract 
Architecture is the true means of measuring a nation and, as architecture is one of the outward manifestations of the culture of a community, it is an appropriate symbol for the study of the "culture" of that community, because each culture has its own architecture. The most remote tribes also have tents, cottages, decorations and their own integration. The final form of the architecture of any culture and civilization is the result of the climatic factors (climate, the heights, and the heights and materials), technical advances, the existence of labor and social institutions, religious beliefs, and scientific theories. But there are some factors in most societies. Factors that are usually related to the needs of the human body. There is always a meaning concealed behind functional aspects of any physical structure. This covert meaning is transferred to the user or observer of the phenomena and forms his perception. Studying the perception of the visitors towards the visited structure is considered useful in several research fields. In tourism context, visitors’ perception towards visited destination is obliged as a significant guideline for tourism planners and marketers. It determines tourists’ preferences. The purpose of this study was to investigate the perception of European tourists from Iranian architecture in the historical period. For this purpose, in this study, according to the model, which was presented by Echner and Richie, who presented the idea of tourism destination in 1993, both European tourists and experts in the field of tourism were surveyed. Respondents shall rank the 135 taken pictures of related scenes in terms of the degree of beauty. The second phase includes both open-ended and close-ended questions as well as 23 selected pictures from the last phase. The results of the study indicate that Iranian- Historic architecture has a noticeable effect on European tourists’ image. According to the findings, Persepolis in Shiraz, Taq Bostan in kermanshah, Historical Sites in Kurdistan, Tomb of Cyrus in Shiraz, Naqsh-e Jahan in Isfahan, Tomb of Ferdowsi in Tu , Shir Sangi (Stony Lion) in Hamadan, Ziviyeh in Saqqez. Responses show that most of the repliers have expressed their affective image about Iranian-Historic architecture by the words referring to wonder, admiration and spirituality. They assumed “space” and “use of geometry” as the most noteworthy physical components in this architecture style. Findings demonstrates that Iranian- Historic Architecture, in general can be regarded as one the main elements of image creating and brand building for destination Iran in tourism marketing strategies.
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