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Featured Application: The natures of the trade war and S&T war that has broken out between the U.S. and China are partially described in this article.
[bookmark: _GoBack]Abstract: Big data analytics (BDA) in e-commerce, which is an emerging field that started in 2006, deeply affects the development of global e-commerce, especially its layout and performance in the U.S. and China. This paper seeks to examine the relative influence of theoretical research and practical activities of BDA in e-commerce to explain the differences between the U.S. and China by adopting a statistical analysis method on the basis of samples collected from two main literature databases, Web of Science and CNKI, aimed at the U.S. and China, respectively, and by employing other samples that present retail e-commerce sales and the number of some data companies founded in the U.S. and China each year. We further determine the reasons leading to the difference between the U.S. and China in BDA in e-commerce, which can help managers devise appropriate business strategies in e-commerce for each of them and provide a proof of the significant relationship of theoretical research and practical activities in BDA in e-commerce. In addition, variables related to big data companies show moderation effects but not mediation effects in relation to the U.S. putting theoretical research into practice in e-commerce but show both moderation and mediation effects in China. The results of this study help clarify doubts regarding the development of China’s e-commerce, which exceeds that of the U.S. today, in view of the theoretical and practical comparison of BDA in e-commerce between them. Moreover, three orientations in e-commerce using BDA and the use of quantum computing in e-commerce to solve existing e-commerce problems are explored to provide better evidence for decision making that could be valuable in future research.
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