Key Nutrition Questions To Assess Nutrition & Health Food & Beverage Innovation Potential At The Pre-Concept Stage
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Abstract (300 word limit)
Health food innovation is not easy – as many consumers are fence sitters, i.e., they want healthy food and beverages, but they are unwilling to compromise on taste or pay a premium price for products with superior health benefits. 
Hence, it is very important to assess health food or beverage products carefully, at the pre-concept stage. The session highlights 4 key nutrition-linked questions that can support a thorough assessment. 
Question 1 focuses on whether the product can effectively solve a specific problem. The second question focuses on product differentiation versus the competition. The third question focuses on product benefits, claims and communication, to ensure that one can engage with and continue to have effective product benefit-linked conversations with consumers. And the fourth question, focuses on understanding the price a consumer is willing to pay for the product benefit. 
These questions are important, as they can help a product developer and marketeer define product profile, list credible benefits, plan communication strategy and determine target selling price. More importantly, the information supports development of robust final concepts. And if these concepts win with consumers, the likelihood of product success in the market place is higher, as the concepts describe realistic product profile and credible claims. 
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