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Abstract (300 word limit)
Annually, the total social cost of alcohol is estimated at £55.1 billion in England; including managing the consequences of crime and violence, economic productivity and public health and care services deal with £3.2 billion of the cost (The economic impacts of alcohol, 2016). 

This study aims were three-fold: firstly, to systematically review the efficacy and evidence base of alcohol-dependency apps in the existing literature. Secondly, to conduct an extensive market analysis of the alcohol-dependency market, comparing it with findings of the systematic review. Thirdly, to critically evaluate standards used in the assessment of alcohol-dependency apps. 

Following screening of 6,765 papers in the systematic literature review, 23 papers were yielded of which 8 (34.8%) were RCTs. We classified the most researched features into four broad categories: feedback and motivation, tracking consumption (in units), social support and journaling. Feedback motivation, were the most prevalent (present in 20 of 23 papers), with tracking of units and social support being second most common at just under 50%, and journaling in 30%.

Market review found that only 13% of apps were evidence-based on the Appstore and 3.4% on the Google Play Store. Four applications claimed to be evidence based, yet only two were cited in the literature. 

Evaluation of applicable standards highlighted notable regulatory and evaluatory gaps in standards for apps not classed as a medical device, subjectivity of the commissioning process of digital health technologies as well as shockingly minimal evidence standards required by the Google and Apple stores for publishing medical applications, the most popular platforms for the purchase of mhealth apps. 

Conclusion: There are a lack of standardised procedures in the literature, making it difficult for clinicians to compare and understand which features work. Future research should adopt this metric to assess genuine clinical efficacy. There is a need for disease-specific frameworks to ensure safety , clinical effectiveness of apps and  appropriate stakeholder engagement. App stores should devise better evaluation criteria for app approval, especially given the influence such stores have on public health.
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