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PROBIOTIC

_INC

= Rapidly expanding, active arena

* India can play a key role in probiotic revolution

= | argest producer of milk
= World’s highest cattle population



INDIAN PROBIOTIC

INDUSTRY

* Infancy stage
» Total world market turnover is <1%

 Annual growth rate of 22.6% until 2015

( Frost and Sullvian, 2012)
Major players :
Amul
Mother Dairy
Yakult Danone
Nestle



ROLE OF CONSUMER

(7 W SURVEYS
Extremely important to the food industry, as

* |dentification of the level of knowledge about a
determined subject

* Tracing of strategies to correct and/or identify
failings, in order to increase the sales of a food
product,

— Increasing company profits and the level of consumer
awareness



AIM OF THE STUDY

» Assessment of level of awareness and
knowledge of Indian adults regarding
probiotic foods and their health benefits



METHODOLOGY

Questionnaire Design and Piloting

A self-designed questionnaire consisting of 45
questions to determine the level of awareness,

knowledge, perceptions, and the interest of Indian
adults .

Sample Size and Data Collection
N=735
Random and voluntary
Questionnaire self-administered



PARAMETERS USED

Willingness to pay more for Probiotics
Frequently purchase Prohiotics
Know any brand of Probiotics 63.4

Prohiotics have extra health benefits 71
Probiotics -Non-Vegetarian food 38.8
Difference bet.Probiotics and Fermented Foods 51.1
Consumption of Probiotic Food Products 49.8
Knowledge about Probiotics 70
Consumption of fermented foods 69.1
Preference of functional foods over fast foods 61.5
Health foods - any benefits 94.6
Consumptionof functional foods 75.1
Knowledge of functional foods 57.7
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OUTCOME OF THE

STUDY

* Respondents- 48.9% males and 51.1% females.

¢ 98.1% of the consumers had heard of the
Probiotics

* 69.6% felt that they were good microbes with
health benefits.

* 13.5% categorized them as nutrient supplements



& OUTCOME OF THE
|- W et : STUDY
* 14.3% used them on regular basis

':.::.W‘

 Only 13.9% were prescribed by medical
practitioners

 61.2% were consumed for their health
benefits

« 38.8% perceived probiotics as non
vegetarian food.



PERCEIVED BARRIERS

* Only 16.4% perceived cost as a barrier to the interest in probiotic
foods whereas 18.6% felt unavailability of the product and the
majority of respondents i.e. 32.8% felt no information was available
about the probiotic foods and their role in health.

PERCEIVED BARRIERS TO CONSUMING
FUNCTIONAL FOODS

Lack of Knowledge

Cost

M Percent




OUTCOME OF THE
STUDY

* No differentiation between fermented foods and
probiotics.



OUTCOME OF THE

_ STUDY

dThere is an interest but lack of knowledge and
information about probiotics.

 Majority of the consumers were aware of the link
between diet and health.

(1Need for Awareness Campaign about Probiotics.



PROBIOTIC GYAN
www.probioticgyan.in

e =) % http://wu w.probioticgyan.in/index.html| JeR ] ‘ Probitic Gyan ‘

=, Probiotic Gyan ' S

Your one stop destination for all you need to know about the Probiotic products
available in the Indian market.

Initiative undertaken by the University of Delhi project scheme BCAS-203

Probiotics Product Information Regulations Photo Gallery Awareness Materials Learn More

r—— " 832 A8A.

Confused? You have come to the W@ht place'

Y s

Probiotics
Probiotics are microorganisms that offer some form of health benefit to the host - they can be found in various
different foods. Probiotics are believed to play very important roles in regulating proper intestinal function and
digestion - by balancing intestinal microflora.
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DU Innovation Grant for project
fitled :

PUBLIC AWARENESS AND
EVALUATION OF PROBIOTICS
SOLD IN DELHI

For Awareness Material please
contact :

UNIVERSITY OF DELHI
shalini.sehgal@bcas.du.ac.in




