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“Organize your Events at OMICS Group Conferences”

Proposals are invited for organizing Symposia/Workshops at OMICS Group Conferences or OMICS Group
will sponsor small events at your universities in related areas under the title of your own. These proposals can
be sent to respective conference mail ids or to symposia(@omicsonline.org

OMICS Group Conferences

5716 Corsa Ave., Suite 110, Westlake Los Angeles, CA 91362-7354, USA
Phone: +1-650-2468-9744, Fax: +1-650-618-1414, Toll free: +1-800-216-6499
Email: computergraphics2014@omicsonline.net




Day 1 July 08, 2014
08:00-09:00 Registrations

Berlin

v
!]M!Eﬁ?lé,e 09:30-09:50 Opening Ceremony

Accelerating Scientific Discovery

09:50-10:00 Introduction

Keynote Forum

T The past 100 years of the future: User-experience design in science-fiction movies and television
T Aaron Marcus, Aaron Marcus and Associates, Inc. (AM+A), USA

Making the right things happen with carrots, sticks, social media and sales

10:30-11:00 ,
Mike O'Neil, Integrated Alliances, USA

How to compute with communication
11:00-11:30

Lindsey Carnett, Marketing Maven Public Relations, Inc., USA

Coffee Break 11:30-11:40 @ Foyer

Google Analytics For Marketers
Michelle L. Jacobs, Co-Founder, Alight Analytics, USA

Leveraging social media in a business World

11:40-12:10

12:10-12:40
Lorraine Duncan, Biz Gone Social, USA

Humanize your corporate content
Nicole Hudson, Inbound Lead Solutions, USA

12:40-13:10

Lunch Break 13:10-14:00 @ Athens

Track 3: Animation Simulation

Track 4: Embedded and Portable Computing
Track 5: Interactive Environments

Track 8: Social Media

Using interactive multimedia to create game-based learning environments
Jade Yang, Purdue University-Calumet, USA

14:00-14:20

Why are programming skills important to succeed in computer graphics and how to stimulate
14:20-14:40 interest in programming?
Magesh Chandramouli, Purdue University Calumet, USA
LR V\.Iordplqy: A method for developing icon-based logo concepts

Timothy A Frame, Tim Frame Design, USA

Social media and content marketing for lead generation

15:00-15:20
Nicole Hudson, Inbound Lead Solutions, USA

Coffee Break 15:20-15:30 @ Foyer
Workshop

Mobile user-experience design and persuasion design

15:30-17:30 Aaron Marcus
President and Principal Designer /Analyst, Aaron Marcus and Associates, Inc. (AM+A), USA

17:30-18:00 Panel Discussion
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18:00-19:00 Cocktails sponsored by Journal of Information Technology & Software Engineering @ Athens

Day 2 July 09, 2014

Berlin

08:00-09:00 Registrations

Keynote Forum

The New Reality of B2B Branding in the Digital Age
09:00-09:30
Debra Zahay, Aurora University, USA
The future of markting design: markEDing®
09:30-10:00 .
Lorrie Thomas Ross, Web Marketing Therapy, Inc., USA
Conversational Design: The Language and Practice of Design Thinking
Deborah Cane, Knowledge Architect at ADMCi,USA
Mobile and the Omni-channel customer

10:30-11:00 .
Matt Hertig, Co-Founder, Alight Analytics, USA

10:00-10:30

Coffee Break 11:00-11:10 @ Foyer

Workshop

Five Factors for Web and Social Media Design Success

11:10-13:10

Lorrie Thomas Ross, Web Marketing Therapy, Inc., USA

Lunch Break 13:10-14:00 @ Athens

Workshop

Ways to increase online sales through content marketing

14:00-16:00

Lindsey Carnett, Marketing Maven Public Relations, Inc., USA
16:00-16:30 Panel Discussion

16:30-17:30 Cocktails sponsored by Journal of Computer Science & Systems Biology @ Athens

Day 3 July 10, 2014

Venice
09:00-10:00 Registrations

Track 6: Print Media
Track 7: Brand Media and Digital Media

Track 8: Social Media
Track 9: Gaming Media

Make your words work for You: How to drive a positive return on content (ROC)

10:00-10:20 .
Lindsey Carnett, Marketing Maven Public Relations, Inc., USA

Designing rewarding graphical user interfaces for mobile
10:20-10:40
Heather Ford, Float Mobile Learning, USA

Coffee Break 10:40-10:50 @ Foyer

10:50-11:10 Social media-Do’s and Don’ts
. " Shelia Marable, Sullivan College of Technology and Design (SCTD), USA

Inbound marketing
11:10-11:30

Amber Fehrenbacher, Lift Division, USA
11:30-12:00 Panel Discussion

Lunch Break 12:00-13:00 @ Athens

Workshop

Page 3


http://omicsonline.org/abstract/Make_Your_Words_Work_For_You_How_To_Drive_A_Positive_Return_On_Content_ROC/
http://www.omicsonline.org/speaker/Lindsey_Carnett_Marketing_Maven_Public_Relations_Inc_USA_Computer_Graphics_2014/
http://omicsonline.org/abstract/Designing_Rewarding_Graphical_User_Interfaces_For_Mobile/
http://www.omicsonline.org/speaker/Heather_Ford_Float_Mobile_Learning_USA_Computer_Graphics_2014/
http://omicsonline.org/abstract/Social_MediaDos_And_Donts/
http://www.omicsonline.org/speaker/Shelia_Marable_Sullivan_College_Of_Technology_And_Design_SCTD_USA_Computer_Graphics_2014/

K 2 BOOKS e BOOkS http://www.esciencecentral.org/ebooks
"M",: ,G‘roup » It is an open access eBook library with a vast range of eBooks from academics and scientific community

e-Book » It is the best place to publish your eBooks and become a popular choice for millions of readers throughout the world
» Authors can publish their books in given below categories
1. Agriculture 6. Environmental Sciences
2. Biology 7. Life Sciences
3. Chemistry 8. Management
4. Clinical 9. Medical Sciences
5. Engineering 10. Pharmaceutical Sciences

Online Biosafety Protocols

» Biosafety Online Protocols for Universities, Laboratories & Research Organizations.
1. GMP, GLP and GCP Guidelines
2. Biosafety Guidelines for Agriculture, Animal Research, Chemistry, Medicine, Cell Culture, Cosmetics, Pharmaceuticals,

Ergonomics etc.

SC ho I ars Cenfrq | http://www.scholarscentral.org
Scholars Central was initiated to be the knowledge mirror of the technological advancements around the
globe. Scholars Central stands out in the competitive marketplace because of the quality standards and
innovative offerings to its readers at one place. Apart from international quality articles and research
papers, Scholars Central also portrays a wide range of other science centric features such as Conferences,
Funding Agencies and News updates which cater to the academic community at large.

Scholars
Central

Scholars Central will explicitly act like a Science Search Engine which will provide absolute information as
well as updates on Scientific Events and Research front.

S CIEN C ES Blo g http.://www.sciencesblog.org

SCIENCES}(‘/ Sciences Blog consists of world class science articles, latest science facts which cover the entire spectra of
¥ science. Sciences blog and research blog are so closely intertwined so that all facts related to research finds
a place in this study blog.

Utilization of science blog will have a significant impact in increasing the knowledge and application of the
same.

Bookmark your dates
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September 21-23, 2015 San Antonio, USA

—

OMICS Group Inc. OMICS Publishing Group OMICS Group Toll free
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