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Abstract (300 word limit)
Worldwide women are affected by unattainable fake media standard's of beauty that develop sense of comparisons between their actual objective appearance and their ideals which portray their appearance totally in  different ways. In current study, correlational research design was used on female participants (N=390) with age range 18-30 (M=22.98, SD= 2.12). Multiple mediation analysis was conducted to estimate the indirect effects of media pressure on self-concept domains (likeability, morality, power, task accomplishment, giftedness and vulnerability) via the mediating effects of both self-objectification and body dissatisfaction. Data were collected from different private and government universities of Lahore, Punjab Pakistan using the Socio-cultural Attitudes Towards Appearance (SATAQ-4), Self-Objectification Questionnaire, Body Image State Scale (BISS), Six factor Self Concept Scale, and Big Five Inventory-10 (BFI-10). Results from SEM Path analysis using AMOS (Bootstrap analysis), which estimated the indirect effects of media pressure on self-concept domains via both mediators, self-objectification, and body dissatisfaction. Findings indicated the presence of full mediating role of body dissatisfaction in explaining the relationship of media pressure with self-concept domains in women. Both mediators were found to be the mediating variable in task accomplishment, domains of self-concept, but both do not provide mediating role in giftedness, morality, and likeability.  In conclusion, media pressure in broader sense was not explaining overall development of self-concept in women. Findings revealed the role of media in predicting body image disturbances and the development of negative self-concept in young women, besides providing other psychotherapeutic interventions for treating disturbances.
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Figws 1: Pychosocia Comelaes o el Concape Among Pakisiani Women.





