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Abstract:
Social media factors are considered one of the important factors in marketing in all fields of life, including the field of dentistry, but remain a very important factor in marketing the profession of dentistry, which is how to deal with the patient and feel his feelings. This means that the psychological factor is one of the factors in the dentist’s clinic life that gives comfort to the patient because the dentist’s clinic medium is a frightening medium for many people because of the annoying tools and sounds that the patient imagines thus affect his psychological status. This means that the dentist will play the role of a psychiatrist before his role as a dentist, and this is the secret to the success of many clinics in attracting the patients. Accordingly, the patient would accept any treatment you suggest and will trust you as a psychological reaction, and this is one of the marketing media in the field of dentistry. So, honesty with the patient, feeling his suffering, humility with him, feelings of the patient that you are trying to help him, and excellence in the method of treatment will make your patient feel that you are very close to him and therefore accept all the expenses of the treatment including the price you choose and the method of treatment (treatment plan). Hence the patient will give his positive opinion and reactions in the media, and this is the best way to market your profession, considering that part of our beliefs as Muslims is to help people, feel their suffering, be close to them and provide them with the best services that can help them overcome their pain and give them the best comfortable treatment results.
This article deals with some of the clinical cases that solve the suffering of patients and improve their psychological condition, and thus the treatment of these cases was one of the success factors for marketing the profession of Dentistry.
In a conclusion we can say, Winning the trust of the patient is the largest aid to the marketing of dental services, considering that you deal with the utmost honesty and loyalty to your patient.
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