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Abstract
Statement of the problem: Crowdfunding is the alternative source of finance that could provide a supportable solution to address the lack of access to finance. The ongoing COVID-19 crisis influences the alternative use of access to finance namely crowdfunding. It is the involvement of the internet-based platform and a large number of crowds to contribute, raise money for capital openly and transparently. The role of entrepreneurs and (SMEs) in fostering economic growth, job creation of many economies is well documented in extant studies. The crowdfunding campaign Project remains relatively low as compared to most developed economies globally. The COVID-19 pandemic has worsened the lack of capital financing for entrepreneurship from banks as providers. As a result of COVID-19 disruption, entrepreneurs began finding an alternative capital finance option that supports an innovative idea known as crowdfunding. Crowdfunding is alternative capital finance that has potential to rescue entrepreneurs in accessing finance in recent time. The objective of the study was to determine factors influencing the crowdfunding success during the COVID-19 pandemic in Africa.
Methodology & theoretical orientation: The positive research paradigm has been adopted as characterized by deductive research approach to respond to research questions. The study used Africa as a unit of analysis. The study employed secondary data collected from non-investment crowdfunding models which consist of crowdfunding projects in Africa. The sources of data include Thecrowddatacentre. Econometric techniques namely, a logistics model and an OLS regression model were adopted to analyses the data.
Findings: The OLS results revealed presence of image, comments, video; updates were positive and significantly increase probability of success during the COVID-19 pandemic whereas targeted amount was positive but insignificantly affect success. Conversely, duration was negative and significantly affects success. Logistic regression model revealed that duration was negative and insignificantly associated with crowdfunding success, whereas targeted amount was negative but insignificantly affect success performance. The comments, update and video were positive and significantly associated with crowdfunding success in Africa. Conversely, the presence image is positively and insignificantly associated with crowdfunding success performance.
Conclusion: The study contributes to new knowledge by unravelling the influence of COVID-19 pandemic on the crowdfunding performance in Africa. Secondly, study practically contributes to the crowdfunding projects creator, government on how to create successful project and create policy that will ultimately reduce high demand of capital finance from banks. However, the findings are limited to crowdfunding projects in the African continent and may not be applicable to some developed countries.
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