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Abstract (300 word limit)
Statement of the Problem: Authenticity is generally indicated to be an important predictor to subjective well-being. However, remarkably few empirical researches investigated possible psychological mechanism underlying the process. The purpose of the current research is to explore whether mindfulness can explain one pathway between authenticity and subjective well-being. 
Methodology & Theoretical Orientation: Two studies were conducted. In Study 1, we preliminarily explored how authenticity is related to mindfulness and subjective well-being through cross-sectional data. In Study 2, we used a time-lagged design to replicate the same mediating model in Study 1. 
Findings: The research verified that higher authenticity associated higher subjective well-being via higher mindfulness. Furthermore, the effect of authenticity on subjective well-being was specifically through two facets of mindfulness–describing and acting-with-awareness. 
Conclusion & Significance: These results contribute to a better understanding of the association of authenticity and subjective well-being. Moreover, these findings suggest that mindfulness training may be a useful technique to accelerate the transformation from being thyself to being happy.
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Figure 1. Partial Correlation Network for variables of interest in Study 1 (N=331). A
network illustrating the correlation among five facets of mindfulness, authentic self-
awareness, authentic self-expression and life satisfaction and subjective happiness. All edges
are undirected and represent correlations between variables. Edges were scaled to vary in
‘width and concentration according to the significant level (@ =.05).

Note. AutAwa = authentic self-awareness, AutExp = authentic self-expression, Act =acting-
‘with-awareness, NonJud = nonjudging, Obe = observing, Des = describing, NonRea =
nonreactivity.
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