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Introduction: Mass media plays a vital role in health communication. The target audience of mass media ranges from children, to geriatric population. Mass media often gives least priority to certain science topics for a variety of reasons, mostly to protect commercial interests. In this context, the present study attempted to elicit teenagers understanding of diet and health-related content through mass media.

Objectives: To study the influence of mass media content on teenagers. To analyze how teenagers are influenced by media messages on their diet and health-related behaviors.

Methodology: Cross-sectional method with stratified random sampling consisting of 3 types of economic groups viz., lower-income, middle-income and higher income.

Results and conclusion: Media content on diet and health-related behavior motivates teenagers, particularly those messages laced with celebrities’ endorsements. Commercial food and beverage products endorsed by celebrities are being consumed by majority of teenagers. Majority teenagers say that, they tend to take one or other kind of physical fitness activity whenever they see a fit body of film actors/ actress and sportspersons in media.
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