				Abstract 
Innovations in small and medium enterprise markets.
The purpose of this paper is to describe and analyze small company owners in terms of their perceived valence, expectancy and instrumentality. The study aims a qualitative research approach used through a varied selection of companies or various service sectors. The research is to create understanding of the motivation and innovations in marketing. The result of the study, when analyzed alongside expectancy theory, indicates that small business owners are motivated to use dependent, on their perceptions of the different methods. Due to the lack of research into the attitudinal and psychological aspects, it would be interesting if more research were done into this area. It would be more interesting to the study if trust-based companies are motivated, and if demographics affect the motivations. This study contributes with results on a previously unexplored area within the research field regarding information to small and medium company owners’ thoughts about their marketing.
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