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Abstract 
Statement of the Problem: COVID-19 has been an unprecedented global crisis. Measures such as quarantine, travel restrictions, and lockdown, had a huge effect on digital screen time, dietary habits, and lifestyle. At the same time, a reduction in physical activity, an increase in social media consumption during the lockdown have contributed to body image issues among women. Previous research has highlighted the role of media in contributing to body dissatisfaction. The role of peer conversations in the form of ‘fat talk’ has not been under researched, especially in India. The present study examines the contribution of ‘fat talk’ and societal influences in determining body dissatisfaction among Indian women. The likely content of the ‘fat talk’ during the lockdown is also analyzed. Methodology: A cross-sectional online based design was used. Participants comprised of 265 women from India, aged 15 to 50 years. The Body Shape Questionnaire (BSQ-8c), Sociocultural Attitudes toward Appearance Questionnaire (SATAQ-3), and Negative Body Talk Scale were used to measure body satisfaction, societal influences, and fat talk respectively. Further, participants were asked to respond to a friend’s comment about her supposed weight gain in the pandemic (fat talk). Findings: Multiple Regression models indicated that fat talk, societal influence, weight, and age accounted for 53.33% of the variance in body satisfaction. Thematic analysis of responses to fat-talk conversations revealed two dominant themes: focus on exercise and diet, as well as normalizing weight gain in the context of the pandemic. Conclusion & Significance: This study reaffirms the growing concern about Indian women being vulnerable to body dissatisfaction. Peer influence and conversations about appearance impact body dissatisfaction more strongly than societal influence due to media. Interventions like media literacy, health campaigns, and interpersonal strategies to address body dissatisfaction among women, especially in the post-COVID aftermath, need to be a recognized as a public health goal.
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