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ABSTRACT:-
Packaging of food plays a vital role to increase the shelf life and its quality from the time of packaging to its consumption. It avoids deterioration in the quality of food and beverages which can be affected by the change in environmental condition. It also facilitates the distribution, its demand and the consumption. This sector has a vast marketing potential. The sales of packed of food and beverages concession about 65 to 70% globally. It was projected that it will rise 3% in year 2013 and are expected to raise 4% at an annual to 2018. Recent changes in the lifestyle these industries are more focused towards the consumer demand due to which they become more innovative and idle. The packaging techniques is been changing as the lifestyle of the people are changing. As, The abundance of people prefers to have Ready to Serve (RTS) and Ready to Eat (RTE) products. There are companies which consider product freshness with increase in shelf life as the consumers demand. 
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