Abstract
[bookmark: _GoBack]The implementation of a business model (BM) is practiced at the corporate level of larger firms mostly in a developed economy and there is a doubt in the literature whether the practice of BM in small firms existed or not. This study tries to uncover the relationship between the subject of BM and venture growth, including the firm’s strategic decisions interplay. The developed model integrates the internal aspects of BM development with stakeholder networking and the strategic decision interplay in determining its contribution to the venture’s growth directly and indirectly. Accordingly, the study unlocked the aid of integrative BM to small ventures growth. The study also links the strategic decisions from the perspective of strategic flexibility, strategic alliance and competitive advantageous and the exercise of firms networking to value creation, proposition and capturing. To the end, implications were forwarded for practitioners and future research. 
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