ABSTRACT
Family business has attracted more attention in recent times, as a result of its immense contribution to entrepreneurship and national development. Most family businesses adopt innovation as a competitive strategy in the marketplace.  The focus of this study was to examine the people’s level of entrepreneurship orientation, examine the continuity of value creation across generations in family businesses in the study area. This study was carried out in Lagos State because it has the highest concentration of family firms in Nigeria. The data collected were analysed using descriptive and inferential statistics. The result from analysis carried out revealed that among all the entrepreneurial orientation types available in the firm, the most important, implying the most available entrepreneurial orientation type is proactiveness and innovativeness, followed closely by autonomy and risk taking and the fifth position is competitive aggressiveness.  Findings revealed that cultural capital and knowledge capital were ranked 4th and 5th among all the available competent resource of the family businesses. The result of the inferential analysis revealed that entrepreneurial orientation and family resources explains 55.7% of the variance in creation of value of family firms at [r=.557, n=139, p<0.05]. The study concluded that entrepreneurial orientation, family resources and family business do significantly influence the creation of value in Nigeria. Since entrepreneurship helps firms adapt to change and compete, this study concludes that family business is a foundation stone for value creation in Nigeria.

