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[bookmark: _i1][bookmark: _GoBack]E-commerce has become a source of competitive advantage in business today, therefore, its adoption has been perceived as an inevitability by most Micro, Small, and Medium-sized Enterprises (MSMEs). This iresearch aimed at examining the factors that influence the adoption E-commerce adoption by iMSMEs in an under-researched developing country, Zambia. The factors under investigation included relative advantage, compatibility and ease of use, derived from the Diffusion of Innovation Theory (DIT) and Technology Acceptance Model (TAM). A quantitative approach was used, data was collected from 100 MSMEs in Kitwe.
Three hypotheses were tested using correlations and linear regression. Results show that compatibility and Ease-of-use had a significant and positive influence while relative advantage had a negative and insignificant influence on E-commerce adoption. The main scientific contribution of this study is contextual and theoretical. The study reveals that factors contributing to E-commerce adoption in Zambia are similar to those of other countries like Asia. Further, the study shows that the use of the integrated DIT and TAM provide a better understanding of the behaviour of MSMEs, its useful in explaining technology adoption and also applicable in the developing country’s context. By focussing on MSMEs in Kitwe, generalisability of the findings is limited. Future studies should endeavour to use a wider sample.
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