Consumer perceptions and preferences towards organically grown products in Shelly Beach shopping Centre, Port Shepstone, KwaZulu-Natal Province
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[bookmark: _GoBack]Consumer perceptions towards organically grown products’ value is the important influencing factor on their purchasing behaviour. Concerns for healthiness, food safety and safe environment have an influence on consumer perceptions and preference towards organically grown products. Though there are studies conducted in South Africa on consumer purchase intentions for organically grown products, there is still a lack of understanding on consumer perceptions and preferences towards organically grown products and the purchase driving forces. Perceptions regarding the purchase intent of organically grown products and its production is based on avoiding the use of synthetic fertilisers and pesticides. The study analysed consumer perceptions and preferences towards the purchase intent of organically grown products (fruits and vegetables) in the Shelly Beach Shopping centre. The study was quantitative in nature and employed a descriptive cross-sectional design. A systematic random sampling method was employed to sample150 organically grown product consumers from Pick’n Pay, Spar and Woolworths. Descriptive analysis in the form of frequency distributions were applied to describe consumers’ characteristics, their perceptions and preferences towards organically grown products. Results showed that women were more inclined to purchase organically grown products than men. The results also revealed that all of the consumers had at least 12 schooling years, most were not married, a greater proportion had family size of ≤ 5 members and a majority were full-time employed. With regarding consumer perceptions towards organically grown products, results revealed that consumers that were environmentally conscious, concerned about food safety and healthiness had a positive attitude towards the purchase of organically grown products. Consumers preferred organically grown products as they are healthy, safe, environmentally friendly and are of high quality. The majority of the interviewed consumers perceived that organically grown products were difficult to access on the market. 
Key words:  Organically grown products, Perceptions, Preferences, Purchase intentions.

