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Tomato production in Ghana is a deficit to the nutritional security of the country.  Tomato production and consumption stand at 300,000 MT and 3 million MT, respectively.  Despite this huge consumption pattern, only about 30% of such quantity is produced locally. Thus, this study was conducted to critically examine the tomato value chain in order to promote the production and supply of fresh tomatoes by smallholder farmers in Ghana.  The study which was conducted in Tuba in the Ga South District of the Greater Accra region employed both qualitative and quantitative data.   Participatory approaches to data gathering which included focus group discussions were used to engage both farmers and stakeholders. Structured and unstructured questionnaires were administered to 120 farmers randomly selected from about 200 farmers in the study area. Findings revealed that although there are a number of good certified tomato seed varieties as cultivars, most are not suitable to local climatic and ecological conditions. Farmers resort to low yielding seeds, there is an inadequate supply of good quality seeds and other inputs, inadequate storage facilities and lack of coordinated supply of fresh tomatoes from farmers to available markets.  Again, the available varieties of seeds are unsuitable for processing into quality and quantity tomato paste.  The study recommended policy changes towards a more concerted effort to support smallholder farmers and agribusiness enterprises, the formation and strengthening of cooperatives to increase the quantity of production, the establishment of storage and drying facilities, and mini-processing units for farmers to bridge the tomato deficit gap. 
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