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Statement of the Problem: With few exceptions, organic farming in Bangladesh still occurs largely on an experimental basis. Total land area under organic cultivation in Bangladesh has been estimated at 0.177 million hectares, representing only 2% of the country’s total cultivable land. Since the introduction of organic farming in Bangladesh, by NGOs, the movement is still being largely being directed by these organizations’. This article presents an analysis of the current situation of the organic mango sector in Bangladesh with the aim is to provide recommendations about how to achieve a significant increase in market share of the organic mango sector. However, the increase in market share will not be an easy mission to achieve, but it should be possible with both, farmers and consumers' cooperation. 
Methodology: The subject matter was prepared from previous studies and using dialogues with sector participants and focus groups to understand the relationships and the context in which it occurs. 
Findings: There have been studied three different levels of the chain in the mango sector; production, processing and marketing level. To achieve the goal, conventional farmers need to be willing to convert to organic and consumers need to be convinced to buy more organic products. In order to convince the farmers, technical information has to be provided about organic farming. This can be done by giving workshops and providing examples of successful organic farms. The government could play an important role in this regard, such as, motivation through research and extension personnel, promote the establishment of farmers’ co-operatives and cold storage facilities, facilitate organic certification and provide subsidy to encourage to conversion. 
Conclusion: Appropriate market policy will play a significant role and it can be recommended to evaluate how the organic system can be made more attractive in terms of economic sustainability. 
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Fig 1. Analysis of key problems associated with the expansion of organic farming in Bangladesh
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