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A foodborne illness event creates a unique communication environment, as foodborne illness is both a risk to individuals not infected and a crisis to those experiencing symptoms what shapes perceptions of risk through, Hazard – something that can go wrong; Probability – likelihood of it happening; Consequences – implications of hazard; Value – subjective evaluation of the relative importance of what might be lost. We have to deal with two faces of the same issue. Risk communication historically has been develop  in 4 phases. Phase 1 (1975-1985): emphasis on comparative risk estimates, “arrogance of technical expertise”. Phase 2 (1985-1995): emphasis on successful communications, practices from modern marketing, limited success due to lack of trust. Phase 3 (1995-2005): emphasis on social context, trust through commitment. Phase 4 (2005-now): emphasis on comprehensive approach involving new communication means on global scale. Crisis communication is marked by three distinct phases: pre-crisis, acute crisis, and post-crisis. The pre-crisis stage is marked with messages intended to mitigate harm and encourage preparation for the crisis.  Communication in the acute phase of a crisis involves disseminating instructing and adjusting information to help individuals cope with the crisis event. Finally, post-crisis communication provides an opportunity for communication after activities have returned to normal, specifically providing an opportunity to explain organizational learning and renewal (e.g., what led to the contamination, what is being done to ensure that another contamination will not occur, and information about their turned safety of the contaminated product). Risk Perception Model and Good Practices for Risk Communication seeks for solutions which should not be restricted to negative messages and warnings but should include positive ‘educational messages’. 	 Consequently is necessary  to respect major  Rules of Risk Communication i.e.: Accept and involve public as a legitimate partner, Listen to the public’s specific concerns, Coordinate and collaborate with other credible sources,..

