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Abstract

Cashew crop constitutes a source of income, employment and raw materials for the producing nations. This study assessed cashew nuts production and marketing among producers in Ugwolawo District of Kogi State, Nigeria with the aim of stimulating farmers’ interests for sustainable management of cashew farms. Data for the study were collected from purposively selected 105 cashew farmers using a well structured questionnaire. Data were analyzed using both descriptive (frequency, percentage and mean) and inferential statistics (chi-square). Results reveal that majority (76.0%) of the producers were male with an average age of 48.7 years, majority were married (86.7%) and educated (68.6%) with a mean household size of 9 persons and most (83.3%) were non-members of cashew producers’ association. All producers (100.0%) used personal savings and 53.8% engaged both family and hired labour. Most (93.3%) producers used family land, 34.3% cultivated more than 1, 500 stands of cashew plants with an average of 1,069.6 stands and 48.6% harvested between 100 and 2000kg of cashew nuts with an average production output of 2954.76kg (29.55 bags) per hectare. Annual mean income from cashew nuts was N261, 766.67 (747.91 dollars). Producers were aware of 11 out of 13 improved agronomic practices for cashew production but used only 6. Trend results indicate moderate cashew nuts production levels in 2011 (40%), 2012 (55.2%) and 2013 (63.8%) with low production in 2015 (46.7%) and high mean production levels in 2014 (M=2.4) and 2015 (M=2.4). Majority of the producers sold cashew nuts to retailers (89.5%) and wholesalers (57.6%) while fellow producers (100.0%), cashew buying agents (100.0%) and radio (66.7%) constitute the main sources of information on cashew nuts production and marketing. Producers faced a wide range of cashew nuts production and marketing constraints. Sex (X2=39.668) and farming experience (X2=25.958) were significant at 0.05 level of probability. It is recommended that extension organizations intensify education of both male and female producers on best agronomic practices and marketing channels in order to boost cashew nuts production and enhance their income and livelihood.
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