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[bookmark: _GoBack]Garlic is one of the most economically, productively and socially important horticultural products in Argentina, valued for its nutraceutical, bacteriostatic, fungistatic and antioxidant properties, amongst others. It is commercialised mainly in fresh form for both the internal market and exportation, in which Argentina occupies second place (behind China). Exportation is concentrated into three months, whereas the internal market operates all year, represented by different types of variety in distinct provinces. With the aim of analysing garlic market evolution in Argentina based upon the volume received by the Buenos Aires Central Market, the following aspects were evaluated: total commercial volumes 2002-2016, type of varieties commercialised over the study period (TV) and province of origin commercialised in 2016. From comparative analysis between the first and final years of the study, a decrease of 50% was observed (2002: 2902t and 2016: 1466t). The total volume commercialised in the period was 35313t and the mean annual volume was 2354t, with the following exceeding the mean: 2003: by 35% (a) and 2004, 2002 and 2008: by 23% (ab), 2013: by 4% and 2009: by 3%. Garlic for the internal market was produced in nine provinces, with 98.25% of the total commercial volume concentrated in three provinces: San Juan (33%), Mendoza (32.75%) and Buenos Aires (32.5%), followed by Río Negro (0.72%), Corrientes (0.5%), Santa Fe (0.32%), Santiago del Estero (0.3%), Jujuy (0.2%) and Tucumán (0.15%). Regarding TV for 2002-2016, 99.44% corresponded to three varieties: Colorado 60.03% (a), Chino 36.25% (b) and Blanco 3.16% (c), followed by Rosado 0.45% (c) and Ruso 0.11% (c). The results demonstrate the excessive concentration of the offer in just a few provinces. Furthermore, they indicate the institutional necessity to promote increased varietal diversification and expand the production and commercialisation of the internal market of this highly beneficial product for health. 

Figure 1: Garlic varieties commercialised in the internal Argentinean market in the period 2002-2016








Figure 2: Evolution of the volume of garlic commercialised in the Argentinean market in the period 2002-2016
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Notes/Comments:


BLANCO	2002	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	303.2	155.19999999999999	182.3	75.900000000000006	59	99.5	82.3	33.799999999999997	9.4	21.2	62	9.3000000000000007	11.5	6	5.0999999999999996	COLORADO	2002	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	1816.8	2199.4	2037.4	1481.5	997.1	1098.9000000000001	1605.5	1260.0999999999999	986.5	1081.0999999999999	1283.7	1592.8	1182.4000000000001	1560.6	1015.6	MDO. CHINO	2002	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	759.9	786.1	672.6	802.5	1095.7	1059	1193.3	1132.8	871.5	934.4	740.4	845.6	770.5	689.8	445.3	ROSADO	2002	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	22.5	35.299999999999997	13.9	19.5	39.700000000000003	9.6	4.4000000000000004	6.4	4.0999999999999996	0	3.3	1.7	0	0	0	RUSO	2002	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	0	0	0.1	0	0.5	0.5	0.5	2.5	2.6	0	6.8	3.6	21.1	0	0	



TOTAL	2002	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2902.4	3176	2906.3	2379.4	2192	2267.5	2886	2435.6	1874.1	2036.6999999999998	2096.2000000000003	2452.9999999999995	1985.5	2256.3999999999996	1466	
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