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Abstract

Cattle rearing, which has been one of the oldest enterprises, has been the mainstay of the smallholder communal livestock farmers’ economy for a long time. The sector is now seen as a candidate for inclusive economic growth strategy in Africa. To promote this inclusive economic growth strategy the governments in Africa have come up with an agriculture renaissance whose goal is to increase productive capacity, productivity and productive employment and financial inclusion of the smallholder livestock farmers. Commitments have been made concerning the renaissance of the agriculture subsector in the CAADP (2003), African Agenda 2063, Malabu Declaration (2014) and the SDG (2015). However, the smallholder farmers’ livestock enterprises have come under serious threat from drought that has since become a permanent feature on the livestock farming landscape. Many countries have come up with different strategies to cushion smallholder livestock farmers against drought.  For long Namibian government has dealt with drought through handing out drought relief to the livestock farmers. Due to the unsustainability of the drought relief strategy the government of Namibia introduced the Livestock Marketing Incentive strategy to induce livestock farmers to sell their livestock in the face of drought. In 2015, a total amount of N$55.615 million was spent on the Livestock Marketing Incentive Scheme (LMIS) (MAWF, 2015).  While the LMIS seeks to promote the sustainable use of livestock and build the resilience of communities and individuals to drought, not much is known in terms of how farmers have responded to the strategy. This paper investigated how farmers responded to the strategy using the case studies from the Omaheke, Otjozondjupa and Khomas regions. The per used two data sets, one being primary data collected from a sample of 60 smallholder livestock farmers who claimed from the LMIS and secondary data that was obtained from the Ministry of Agriculture, Water and Forestry on the farmers who responded to the LMIS. Descriptive statistics, a T-test and Factor Analysis were employed to distil the main factors contributing to the adoption of the LMIS. Factor Analysis isolated the seven main principal factors influencing adoption of the LMIS. The conclusion made is that socio economic characteristics of farmers have a significant influence on the response of the farmers to the LMIS though the response varied across the regions. To increase adoption of the LMIS, there is need to consider regional differences as well the socio economic factors of the farmers. 
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