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					Abstract
This study aims to measure the level of self-concept in social media by a scale that consists of 30 items. Social media is one of the latest extensions of technological developments and it offers individuals to express themselves. These innovations have given rise to an important field of research in psychology to understand human behavior through social media. To be examined individuals' psychological state in social media, it is important to know whether people truly reflect themselves on there, or not. The purpose of this scale is measuring to what extend people reflect themselves in social media. As the analyzing method, exploratory factory analysis and confirmatory factor analysis are used. The reliability and the internal consistency values of the measures acquired from the factor analysis are also calculated. The 42 items prepared in total and the data file was created in field application by reaching 750 participants. According to the explanatory and confirmatory factor analysis resulting with 30 items and 5 dimensions, KMO value in all dimensions is 0.956 and explanatory rate is %60.663. To what extend people reflect themselves on social media is an object of curiosity and this leads to the need for an inquiry process that will take a long time. However, this scale can make it measurable by 30 items and can be suitable for use in any study that investigates the reflection of human psychology in social media. That is to say, this scale is thought to contribute the field of current researches.



