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Abstract
Internet Addiction is a growing cause of concern amongst adolescents, their relationship with technology and the internet is evolving as it penetrates through every aspect of life. This research study aids in identifying if Internet Addiction, reported in adolescents, had a significant difference in Emotional Intelligence.  The Chen Internet Addiction Scale was used to identify internet addiction in adolescents and the Emotional Intelligence Questionnaire also known as Schutte Emotional Intelligence Scale, based on Salovey and Mayer’s (1990) original model of emotional intelligence was used to identify emotional intelligence. The total number of participants  was 503 of which 313 were male and 190 were female. Internet Addiction was reported in 92 participants of which 69 (22%) were male and 23 (12%) were female. It can thus suggests that internet addiction is reported in 2 of every 10 adolescents, Internet addiction is nearly twice more prevalent in males adolescents than in female adolescents. No significant difference was noted in perception of emotions, managing own emotions, and utilization of emotions. However, a significant difference was noted in managing other’s emotions. The participants were from Grade VIII and between the ages of 12 to 14 years. 




[bookmark: _Toc341899161]
1. 
RESEARCH METHODOLOGY

Objective: 
1. To identify the prevalence of Internet Addiction among adolescents.
2. To explore the differences among adolescents without internet addiction and those who are internet addicts
a. Perception of emotions
b. Managing own emotions
c. Managing other’s emotions
d. Utilising emotions

Variable
Independent Variable: 
1. Adolescents with internet addiction
2. Adolescents who are not internet addicts
Dependent Variable: 
1. Subjects emotional intelligence

Controls:		
1. For the initial screening participants are exposed to only one psychometric tests
a. Chen Addiction Scale 
2. Participants are adolescents who currently reside and studying in Mumbai. 
3. Participants are not given a time limit to complete the assessment 

Design:		
Repeated Measures Design

Sample Size:		
Participants will be approached from 4 schools/colleges in Grade VIII. (Approximately 500 participants) 


Apparatus:
1) Chen Addiction Scale 
2) Emotional Intelligence Scale

Procedure:
The participants will first be guided through the instructions and then asked to read through the Patient Information Sheet (Appendix 1) and the complete the Consent Form (Appendix 2). Following this the below mentioned instructions to the participants will be read aloud at the beginning of the survey:
“This is a simple survey, where there are three forms. Each form has a few statements. Some of these statements you may or may not encounter in your daily life. You are required to rate your agreement with each statement depending on the scale mentioned on the form. You can mark a cross or a tick on the appropriate number. 
Note: If the participant clarifies if there is a time limit, so tell them that it is a survey form which usually does not have a time limit, but one must try to answer these questions as fast as they can.
If they enquire about the reason why this survey is being conducted, tell them that to avoid their responses being biased by the reason for this survey, it will be told to them after they finish filling the form.

After completing the experiment, read the following instructions/debrief to the participants:
“This survey was conducted to better understand the decision making ability, personality traits and emotional awareness in adolescents who are internet addicts and those who are not internet addicts.
1) Subject Variable is identified:
i. Subjects are identified as Internet Addicts and Non-Internet Addicts, using the Chen Addiction Scale. (Single-Blind)
2) Subjects are then identified in one of the following groups
i. Subjects with Internet Addiction
ii. Subjects without Internet Addiction
3) All subjects are asked to complete the Emotional Intelligence Scale  





 ASSESSMENT TOOLS

The Chen Internet Addiction Scale 
The Chen Internet Addiction Scale (CIAS) consists of 26 items, scored on a 4-point Likert scale, that assess 5 dimensions of symptoms of compulsive use, withdrawal, tolerance, and problems of interpersonal relationships, health and time management. The total scores of the CIAS range from 26 to 104. 
Higher CIAS scores indicate increased severity of Internet addiction. In the original study, the internal reliability of the instrument and its subscales ranged from 0.79 to 0.93 and correlation analyses yielded significantly positive correlation of total scale and subscale scores of CIAS with the hours spent weekly on Internet activity.
Based on researchers conducted by Yen, Ko, Yen, Chen, Chung, & Chen in 2008 established a criteria for Internet addiction, a threshold CIAS score of 63/64 is deemed to provide good diagnostic accuracy (87.6%) with respect to Internet addiction in adolescents.
Participants who had a CIAS score >63 will be classified as the Internet addiction group. 


Emotional Intelligence Questionnaire 
The Emotional Intelligence Questionnaire used in this test, in some literature is referred to as Assessing Emotions Scale, the Self-Report Emotional Intelligence Test, or the Schutte Emotional Intelligence Scale, is based on Salovey and Mayer’s (1990) original model of emotional intelligence.
This assessment aims to assess characteristic or trait emotional intelligence. The Assessing Emotions Scale is 33 item self-report inventory focusing on typical emotional intelligence. Respondent rate themselves on the items using a five point scale. Respondents require on average five minutes to complete the scale. Total scale scores are calculated by reverse coding items 5, 28 and 33 and then summing all items. 
Scores can range from 33 to 165, with higher scores indicating more characteristics of emotional intelligence. The four factors studied in this test are perception of emotions, managing emotions in self, managing emotions of others and utilisation of emotions. However, the items on the scale are transparent and respondents may perceive some answers as socially desirable than others. 
This test has been widely used in research and various studies suggest that scale has good reliability of 0.7 and reasonable evidence of validity. It may be best used for research purpose and to assist individuals who are motivated to reflect on aspects of their emotional function.


Analysis of Collected: 
	Total No. of Participants
	313
	

	Total Number of  IA
	69
	

	Total Number of NIA
	244
	

	
	
	

	
	mean
	t-test 

	Perception of Emotions for IA
	31.46376812
	0.711871844

	Perception of Emotions for NIA
	31.03688525
	

	
	
	

	Managing Own Emotions for IA
	29.8115942
	0.711460956

	Managing Own Emotions for NIA
	30.24180328
	

	
	
	

	Managing Others Emotions for IA
	31.46376812
	0.175235287

	Managing Others Emotions for NIA
	25.29918033
	

	
	
	

	Utilization of Emotions for IA
	26.5942029
	0.741730309

	Utilization of Emotions for NIA
	19.8647541
	



Analysis:
· 3 in every 10 adolescents are addicted to the internet 
· The null hypotheses for perception of emotions is accepted. Thus interpreting that there is no significant difference in the perception of emotions between adolescents who are addicted to the internet and those who are not
· The null hypotheses for managing own emotions is accepted. Thus interpreting that there is no significant difference in the managing emotions between adolescents who are addicted to the internet and those who are not
· The null hypotheses for utilisation of emotions is accepted. Thus interpreting that there is no significant difference in the utilisation of emotions between adolescents who are addicted to the internet and those who are not
· The null hypotheses for managing others emotions is accepted. Thus interpreting that there is no significant difference in the managing others emotions between adolescents who are addicted to the internet and those who are not



[bookmark: _GoBack]Limitations:
· Limited access to adolescents in schools, schools are less likely to allow research that requires consent from parents.
· Adolescents are likely to forge parents signature on consent forms
· Adolescents are highly likely to forget to show parents consent forms
· Some adolescents did not read the questionnaire while answering (scoring patterns were observed such “1,2,3,4,5”, or  scoring all items as 1)a.
· Adolescents are likely to be influenced by the responses of their peers when sitting in a classroom setup 
· All adolescents do not have access to technology due to differences in economic backgrounds, family structure and parenting styles therefore reducing the  		
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