                                                                                               Conference Abstract
BIOGRAPHY:                                             
· Education: Undergraduate and Advanced Degrees. 
· Military: Air Force veteran (Bioenvironmental Engineering)
· Certified Hypnotist
· Book: "Beside the Launch Pad" Eyewitness to the Space Shuttle Challenger 51L Disaster available on Amazon.
· Newest book: "How to Motivate Your Employees Without Being a Mentalist," released in October.  
· 24 years as a major city first responder 
· Crisis Intervention certified
· Appeared in television miniseries "Space"
· Largest audience to date: 2400 (Austin, Texas - 2012) 
· Standouts: 24 marathons and 6 Ultra marathons (motivational and applied to life). 
· Multiple Television Appearances [image: ]  [image: ]
· Selected (via private producer invitation) one of only 6 total magic acts out of 17,000 applicants to be featured on Americas Got Talent-Las Vegas 
 
PRESENTATION:

I. Introduction  

II.  Differences in our perception of reality and real reality. Demonstrations and examples.  

III.  How colors can affect our perceptions (decisions) with interactive demonstration.    
u
IV.  Optical illusions slides to demonstrate how our perceptions can change constantly in the business world.  Talk about expectations (we are not expecting to see an illusion) and how management can make mistakes when they do not take this into account (NASA for example Shuttle 51L explosion) 

[bookmark: _GoBack]V.  How emotions (memory based) play a part of our perception of our world.  Always changing, anger, sadness etc.  Affects decisions. Interactive demonstration.   How these affect the workplace in general.       

 VI.  With limited knowledge and experience (public conception of products), our perceptions are constantly changing.  

VII.  Understanding our perception of reality, we are able to better use empathy to understand employees as well as customers we deal with in life.  

VIII.  Using power point slide of 12 bullets, a mind reading demonstration applicable to the consumers in general.

IX.  Conclusion of talk.


Giani Cano
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