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ABSTRACT
This study examined the impact of tax incentives on FDI in Nigeria. Eleven firms taken for study for over the period of 1998 to 2017 were sampled. Descriptive statistics and Pearson correlation were used in analysis and to establishing the preliminary relationship between the variables and finally the Ordinary Least Square (OLS) Multiple regression was also used to establish the effect of the tax incentives of FDI. The study has established evidence of tax incentives in attracting FDI in Nigeria. All the variables were positively significant at various levels of significance except infrastructure development, which was negative and insignificant. Hence the following recommendations were made: Special incentives should be given to critical sectors of the economy which can be as a form of initial investment allowance or tax holidays that will encourage investors to focus on investing in these sectors and Government should liaise with the relevant agencies in identifying the required natural resources available that will trigger the foreign direct investment and such area should be secured so that investors should have stability and peace in the area.
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