Digital Marketing
It is the promotion of brands to connect with potential customers using the Internet and other forms of digital communication.
· Search Engine Optimization (SEO)
· Pay-per-Click
· Social Media Marketing
· Content Marketing
· Email Marketing
·  Mobile Marketing
·  Marketing Analytics and Affiliate Marketing.
SEO
· Search engine optimization (SEO):
It is the process of improving the quality and quantity of website traffic to a website or a web page from search engines.
· SEO Step-by-Step Tutorial
· Step 1: Find keywords.
· Step 2: Put keywords in the page title.
· Step 3: Put keywords in the page URL.
· Step 4: Put keywords in your meta description.
· Step 5: Put keywords in your H1 text.
· Step 6: Use keywords in the page's content.
· Step 7: Build links to your website.
· Step 8: Monitor your rank.
WWW.SEOTenet.com
URL-https://www.SEOTenet.com/
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Why SEOTenet is the Best SEO Agency in Chennai. We are an expert SEO Company in Chennai with various proven clients that have excelled in their online presence.
· On-Page SEO
On-page SEO is the process of tweaking a page’s content, tags, and internal links to improve search visibility and increase traffic.
· Needs of on-page SEO:
On-page SEO helps search engines analyses your website and the content connected to it so that it can identify if a searcher's query is relevant to your site.
· KEYWORDS requirements:
There are 4 different search intent types:
· Navigational – search for a specific website/brand
· Informational – search for general information
· Transactional – the user wants to buy something online
· Commercial – the user does the research before the purchase
All of the important pages on your site should have tags (h1, h2, h3, h4, h5, h6) to draw in the reader and give a clear indication of the content on the page.
· Tags & HTML:
<h1>1</h1>             1      *37
<h2>2</h2>             2      *27
<h3>3</h3>             3      *22
<h4>4</h4>             4      *18
<h5>5</h5>             5      *16
<h6>6</h6>             6      *12
· CSS:
 CSS is the language for describing the presentation of Web pages, including colours, layout, and fonts.
· META tittle-50-60 characters.
· META disc-b/w 120-158 characters.
· META key-not required.
·  Things required to create a website:
· Step 1: Get a domain name and URL. It's important to choose a good domain name.
· Step 2: Set up an email address to match your domain name.
· Step 3: Find a web hosting company.
· Step 4: Design your website. 
· Step 5: Build your website.  
· Step 6: Add and manage your website content. 
· Step 7: Publish your website.  
· How to Easily Start a Blog and Monetize:
· Choose a blogging platform. Use a platform that offers customizable templates.
· Pick a hosting platform.
· Find the right niche.
· Select a blog name and domain. 
· Set up and design your blog. 
· Brainstorm blog topics. 
· Write your first blog post. 
· [bookmark: _Hlk132296408]Create an editorial calendar.
· Off-page SEO:
Off-page SEO refers to SEO tactics applied outside of a website to improve its rankings. (third-party influencer).
· Steps to do off the page:
· link building.
· content marketing.
· social media marketing. 
· guest post.
· Podcasting. 
· video marketing.			   						
· Benefits of Off-Page SEO:
· Increases Ranking:
  It helps your website rank higher on the SERPs hence resulting in earning good traffic.
· Wonderful exposure:
The higher the ranking, more will be the traffic because of the number of links, social media mentions, and so on.
· Increase in PageRank:
   an algorithm used by Google Search to rank web pages in their search engine results.
· XML sitemap:(kind of blueprint)
 XML sitemap is a file that lists a website's essential pages, to make sure Google can find and crawl them all.
· Canonical tag:(guiding)
canonical tags are used to let Google know which version of the page you want to appear in search results.
· Robot txt:(re-directing)
A robots.txt file tells search engine crawlers to which URLs or websites crawlers can access on your site.
· Backlink:
when one website links to another website link with an anchor text. This helps to improve your rankings.
· No follow:
It is a setting on a web page hyperlink that directs search engines not to use the link for page ranking calculations.
<a href=” https://www.example.com/product” 
 rel=” nofollow”>this</a> type of product.
· Do follow:
 links that allow Google and other search engines to point back to your website or blog.
· What are the steps to create backlinks?
· Step One: Find What People are Linking to. The first step in getting amazing backlinks is to ferret out the sites that already have fantastic backlinks and scrutinize their link profiles.
· Step Two: Find Out Who's Linking. 
· Step Three: Find Out Why People are Linking. 
· Step Four: Create the Bait.
· Step Five: Pimp Your Content.



· Types of Backlinks
· Editorial Backlinks. 
· Backlinks From Guest Blogging. 
· Backlinks in Business Profiles. 
· Backlinks from Webinars.
· Free-Tool Backlinks. 
· Acknowledgment Backlinks. 
· Guest Post Bio Links.
· Badge Backlinks.
	
· Domain rating:(website platform ranking).		
Domain SEO is the practice of optimizing owned domains to make them more accessible to human visitors and search engines. Your Domain Authority is important because it represents how you rank on search engines.
· Link building:
Link building refers to the marketing efforts to get links from other websites to your website.
· Deep linking:
 linking directly to a page within another website.
· Inline linking:
 linking directly to a content within another website.
· Internal link:
 linking directly to a content within your own website.
· PageRank:
It is an algorithm used by Google Search to rank websites in their search engine results.
· Guest posting or guest blogging:
it is the act of writing content for another company's website. Or websites that accept guest posts usually allow authors to link back to their own content or resources, as long as it makes sense for the reader.
· Directory Submission:
it is a process of submitting your website URL to various web directories (websites) to build backlinks thus increasing business growth.
· Types of DS:
· Reciprocal Regular Web Directory Listing.
· Paid Directory Submission.
· Automatic Directory Submission.
· Manual Directory Submission.
· No follow Directory submission.

· Search engine submission:
it is an off-page optimization strategy in which a website is directly submitted to a search engine for indexing and to get it listed in search engine listings.
· Forum submission or posting:
Forum posting refers to generating quality inbound links by participating in online discussion forums. It helps to increase traffic as well as increase your website backlinks.
· Social bookmarking:
Social bookmarking is the process of tagging a website page with a browser-based tool so that you can easily visit it again later.
· Business directory:
A business directory is a website or printed listing of information that lists businesses within niche-based categories.
·  business directory requirements:
business name, address and contact details, opening hours, photos, inbound links to the business website, and directions.								
· A classified website:
It is one of the platforms for online advertising to promote products or services connecting both buyers and sellers in one single entity.
· Search engine submission:
Search engine submission is an off-page optimization strategy in which a website is directly submitted to a search engine for indexing and to get it listed in search engine listings.
· Content marketing:
It is a marketing strategy used to attract, engage, and retain an audience by creating and sharing relevant articles, videos, podcasts, and other media.
· Image sharing:
 placing your site image on different sites interacting with people creating quality backlinks and getting referral traffic to your website.
· Blog commenting:
it is a means to establish a healthy relationship amongst industry professionals and people interested.

