Social Presence of Social Robots
Abstract
Social robots are becoming a part of our daily interactions. We are close to be living with interactive robot companions as assistants for children and older adults, or maids in our homes or/and as a new family member (Khan, et al., 2012). Many countries are subject to a critical shift from a “culture of the machine” to “the culture of the robot.” This shift has changed the focus “from usability to the user experience,” and a new field known as human-robot interaction (HRI) has emerged (Turkle, 2007). Today, robots are no longer merely machines to accomplish certain tasks; They are social agents in human society. This is why human-robot interaction has become increasingly important in communication studies.
[bookmark: _GoBack]The current study will differentiate between function-oriented and presence-oriented approaches. While the former emphasises the function of social robots, the latter underscores their social presence. Such a crucial distinction heralds a very specific situation within which social robots live with, rather than for, the human user. Accordingly, investigating the social influences of robots depends mostly on how humans perceive and think about their interactions with robots and finding out how these perceptions and impressions are shaped (Spence, 2014 as cited in Farhadi, 2019). 
For this purpose, the present research studies Jibo, a table-top robot that is designed for social interaction. Jibo was invented by Cynthia Breazeal, an MIT professor and a social robotics pioneer. The goal of this thesis is to understand how a social robot like Jibo comes to real presence and produces the experience of social presence for human users. To this end, I adopt a qualitative approach and seek to understand the perceived social presence of the robots from the perspective of first-time users and their interactions with the device in a controlled experiment.
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