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It is no longer in doubt that the world climate is threatened both by man and natural activities. We can each think of situations when we do not insist on green practices with severe social, economic and environmental consequences. The increasing threat and calls for sustainable practices, has advanced the call for improvement in ecological rules in processes and approach. Eco and aesthetics designs are important part of this approach. Therefore, this study examined the influence of these elements as sustainability options on consumer preference for hotel accommodation. Specifically, the study identifies drivers of eco and aesthetics design among hotels, consumer level of awareness of eco-design and aesthetics elements and influence eco-design elements on behavioral intention viz-a viz loyalty and intention to revisit. In order to achieve these, multistage sampling techniques was adopted in the selection of location and respondents, while descriptive statistics, likert scale rating and binary logit regression was used in analyzing the data obtained. Findings showed that location, social factors, perceived cost (price) and health factors drive demand for eco-design. Also, hotels consumers have great awareness level for energy efficiency, landscaping, cooling system and purchasing policy. This shows that these elements are mostly adopted by hotels in the area. In addition, other elements such as eco-friendly practices, physical appearance, aesthetics and services influences purchasing behavior. Finally, demand and preference are influence by recommendations by friends and traveling agents, architectural design. The study therefore recommended the need for effective legislation on ecological rules as it concerns especially energy efficiency and deep sensitization machinery. In addition, there is the need to adopt a multi-stakeholder approach. This is important given that most recommendation comes from third parties. Finally, hotels in many developing countries must be encouraged to adopt green (marketing) practices such as landscaping viz-a-viz well placed trees, shrubs, vines that can provide shade and act as wind break. 
