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Abstract (250-300 words)

The implementation of government policy can have an influence on changing consumer’s preference for meat consumption. This paper examines the impact of the government policy which aims to promote the consumption of low-fat pork cuts because of the concerns regarding asymmetric consumption of pork cuts in South Korea. Using hedonic price methods combined with quasi-experimental approaches we estimate the subsequent impact of food policy on the price of low-fat pork cuts using a time series of sales data. This study utilized an effective approach which has been widely employed for policy evaluation to produce plausible estimates of the economic values generated by the government policy. We find existence of market segmentation and different impacts of the policy between markets. While the market price for high-fat pork cuts has remained stable, the price for low-fat pork cuts has slightly increased since the policy has been implemented. This paper illustrates that government’s endogenous measures such as advertising, marketing campaigns, and public relations associated with managing food consumption patterns can be a good strategy to maintain sustainability of the food industry.
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