Family-based Treatment for Obesity in Tweens:
A Three-Year Longitudinal Follow-up Study

Abstract
Obesity is rising among children worldwide. It creates negative health and socioeconomic drawbacks. To find determinants of obesity, this research looked at the influence of (1) media communication, (2) advertising messages/brand, and (3) effective communication between parents and their children on obesity and food-related Purchase Influence Attempts (PIAs) of tweens. A 3-year longitudinal follow-up study was conducted with 68 families whose children were over the 50th percentile of weight to height (BMI). These subjects were divided into the following four groups: 1) media communication was controlled, 2) advertising message and brand were blocked, 3) effective communication channel of family members was increased, and 4) all three conditions were controlled. Our results showed significant lower BMI and reduction in PIAs in all groups except in the group in which advertising message and brand were blocked. This paper also included managerial implications. Our result emphasises the importance of changing habits using behavioural treatment and highlights the importance of communication among family members on obesity.
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